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The purpose of AARis to:
« provide its members the resources required to serve their customers
and clients in a professional and ethical manner;

- advocate for private property rights;

- and actively support the communities it serves.
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SPONSORS
SUPPORT THOSE WHO SUPPORT YOU

This edition of the Aurora Outlook is made possible
by the following industry partners:

A&B Electric LLC
Blue Ribbon Home Warranty
North American Title
Quality Fireplace Solutions

« Seviorer

ASSOCIATION OF REALTORS®
-

EQUAL HOUSING

REALTOR OPPORTUNITY

The Aurora Outlook is published monthly by the Aurora Association
of REALTORS®. Ideas and suggestions for articles may be submitted
to membership@aaor.org, at 14201 E. Evans Drive, Aurora, CO 80014.
Phone: 303-369-5549.

The Aurora Qutlook is distributed free to AAR members. Editor reserves
the right to edit submitted materials. Opinions expressed in articles are
not necessarily those of AAR, and AAR does not necessarily endorse
the companies, products, or services advertised in the Aurora Outlook
unless specifically stated.

For sponsor/advertising information, please contact Jim MacDonnell
of Foley Publicaiton at 303.758.7878, ext. #6 or Jim@FoleyPub.com
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Affiliate Corner

Apple cider and football and pumpkins. .

The best season of the year is upon us (I might be biased
but c'mon, fall is pretty amazing) and in between sips of our
pumpkin spice lattes there are some things we can keep an
eye out for around the house to prepare for the winter! This list
was made by National Property Inspections for homeowners
to look over as we quickly approach the cold months.

1. “Repair leaky faucets” We get it...this is something that
is so easy to put off. However, cold months also mean that
chances of freezing pipes go up and that is just not a good
mix. Check this off your to do list and you will be thankful
you did later!

2, “Sweep the chimney” Nothing is better when it is cold
outside to be snuggled up next to a fire in the living
room. But that party will be quickly ruined when carbon-
monoxide is entering your home because of built up soot!
Another thing that is easy to put off but you will be so glad
it is done.

3.“Change your furnace filters” Do they recommend once
a month? Yes. Is that realistic? Not really. | don’t even
remember to brush my hair when | walk out the
door sometimes, so a furnace filter is definitely not
high on my priority list. However it really should be

.oh my!

. By Bailey Templeman

. Buisness and Marketing Coordinator
National Property Inspections
720-588-0438

this time of year! Let’s hold each other accountable to get
this done!

4. “Fix walkway cracks” When you are just trying to keep
your feet under you to make it to your front door while
walking on a solid sheet of ice, this is something you will
be glad got fixed. We want you safe!

At National Property Inspections, we love to help
homebuyers and homeowners fully understand their home
and a huge part of that is looking for safety hazards. We
want you and your clients SAFE in your own home. If you
come across something that doesn’t look quite right or you
are curious about, we would love to hear from you and
discuss what caught your eye! We hope you have a safe and
wonderful harvest season!

GAS FIREPLACE SERVICE, REPAIR AND CERTIFICATION
FORTHE SALE OF YOUR CLIENT’S HOME

\. Quality Fireplace
salutions The Qriginal QFS since 1397

We work with REALTORS® in the Metro Area
to provide everything you need to create a
safe, attractive and functional gas fireplace
within the homes of your clients.

I

SERVING THE DENVER METRO AREA | 303-946-6535 | QUALITYFIREPLACESOLUTIONS.COM



www.qualityfireplacesolutions.com

2019 Aurora

Voter Guide

Aurora Mayor

v' Ryan Frazier
www.FrazierForAurora.com

Aurora City Council

v Johnny Watson (At-Large)
www.JohnnyForAurora.com

v Francoise Bergan (Ward VI)
www.FrancoiseForAurora.com

v' Bob Roth (Ward V)
www.BobRothForAurora.com

v Charles Richardson (Ward V)
www.CharlesRichardsonWard4.com

v’ Curtis Gardner (At-Large)
www.CurtisForAurora.com

AURORA ASSOCIATION OF REALTORS®

OCTOBER 2019

W=
REALTOR e
PARTY e

The REALTOR® Party is a powerful
alliance of REALTORS® and
REALTOR® Associations working to
advance public policies and
candidates that build strong
communities, protect property
interests, and promote a vibrant
business environment. Candidates

are interviewed locally by the
Aurora Association of REALTORS®
Government Affairs Committee to
ensure the principles of the
REALTOR® Party are upheld.

Learn more:
https://realtorparty.realtor/

FIND OUT MORE ABOUT VOTING or CHECK YOUR
VOTER REGISTRATION AT: www.GoVoteColorado.com

See reverse for City of Centennial Recommendations
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RPAC’'S 4th
ANNUAL
BINGO NIGHT

- FUN -
COSTUME CONTEST!

®

i

- /;.r LEPLCT

Contributions are not deductible for income tax purposes. Contributions to RPAC are voluntary and are used for polical purposes. You may refuse to contribute without
reprisal and the National Association of REALTORS® or any of its state associations or local boards will not favor or disfavor any memeber because of the amount
contributed. 70% of each contribution is used by your state PAC to support state and local political candidates. Until your state reaches its RPAC goal, 30% is sent to
National RPAC to support federal candidates and is charged against your limits under 2 U.S. C. 411a; after the state PAC reaches its RPAC goal it may elect to retain your
entire contribution for use in supporting state and local candidates.



Affiliate Corner

TIPS to Maximize the Success of Your Farm

Frequency and Consistency

This is a big one. Even if you mess up everything below, if
you consistently market to your farm (with good content),
you will eventually see activity. It's like exercise and weight
loss, there’s no quick fix. It takes a long time for the body to
reflect the effect of poor diet and lack of exercise (although
it may feel like overnight), and your marketing plan will
suffer from disuse as well. You must pick a well-thought-out
program and stay with it. Don’t forgo your marketing just
because you're not seeing immediate results.

Quantity and Concentration

Make sure your farm is of a large enough quantity that you
have a statistical chance of getting listing leads. Sure you can
send to 100 homes, but it will probably take you a lot longer to
get a solid lead. If you are set on a small number for whatever
reason, add another form of marketing that puts you in front
of that farm, like door knocking, neighborhood garage sales,
etc. The optimal number of houses is 350. That gives you a
nice mix and won't break the bank on a monthly basis. Keep
it focused on a geographic area that is concentrated and not
scattered among different smaller farms.

The List

Obviously, the list itself needs to have certain qualities
to provide you with optimum opportunity to get listing
leads. We talked about quantity, and you should also look at
turnover rate. How frequently do homes go on the market?
Just because you might “love” a certain geographic area, if it
doesn't have at least a four percent turnover rate, you should

RORA ASSOCIATION OF REALTORS®

By Tish Gaddy
Heritage Title Company
tgaddy@heritagetco.com

either walk away or plan for a longer haul. It's better to fish
where fish are. Farming based on life events has become
more popular with data being more accessible. Just make
sure you keep your list updated or you may find yourself
marketing to people who have already moved in or out.

Branding

Getting the brand of you in front of your target market
means that they are much more likely to remember you. Be
a resource for your farming area, know what’s happening in
the community and make the information available to the
homeowners. A strong brand name and logo/image helps
to keep you top of mind with your potential customers. A
customer recognizing your brand could mean the difference
between no-sales and a sale. Even if the customer was not
aware that you sell a particular product, if they trust your
brand, they are likely to trust you. If a customer is happy with
your service, a brand helps to build customer loyalty across
your business.

(Content

The message or content of your direct mail is an important
part of the success. If your content is completing, then you
get the recipient to act. People are curious about the value of
their home and having the map and home estimate on your
direct mail, spurs those who are interested into action. Their
action is measurable and allows you to follow up according
to your style.
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Calendar of Events

REALTOR® Update Meetings — a great member benefit!

This benefit is another way the Association strives to serve you. Attendance is just $1, except on the first Friday of the
month when there is no charge and breakfast is provided by an Affiliate member. All AAR members are welcome.

FRIDAY, NOVEMBER 1
8:30am
Friday Marketing Meeting

9:45am
Government Affairs Committee

SUNDAY, NOVEMBER 3

Daylight Saving Time ends
MONDAY, NOVEMBER 4
12:00pm

Community Investments Committee
1:15pm

Speaker's Committee

TUESDAY, NOVEMBER 5

10:00am
Foreclosure Fundamentals w/ Dean Ruybal

WEDNESDAY, NOVEMBER 6

9:00am

REcolorado- Keep in Touch with Your Past, Present
& Future Clients

12:00pm

Tech Talk

Colorado company,

www.blueribbonhomewarranty.com

Colorado contractors

THURSDAY, NOVEMBER 7
11:00am
CHFA Lunch & Learn

FRIDAY, NOVEMBER 8
8:30am
Friday Marketing Meeting

9:45am
Education Committee

MONDAY, NOVEMBER 11
Veterans Day

3:30pm

Leadership Team Meeting
THURSDAY, NOVEMBER 14

11:00am
Marcia Waters Luncheon

FRIDAY, NOVEMBER 15
8:30am
Friday Marketing Meeting

9:30am
Affiliates Committee

NOV 2019

TUESDAY, NOVEMBER 19
8:00am
NAR Code of Ethics

1:00pm
Annual Commission Update
WEDNESDAY, NOVEMBER 20

10:00am
Board of Directors

FRIDAY, NOVEMBER 22
8:30am
Friday Marketing Meeting

-~

PROTECTING
HOMEOWNERS

303.349.5120

MissWarranty@brhw.com
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Welcome New Members

Applications have been received from the following for membership. Any member who believes that an applicant is not eligible for membership
in this Association should submit the objection in writing in accordance with the bylaws.

DESIGNATED SECONDARY REALTORS®

Karen Ricci Shane Kazimier Jerrod Paterson

Coldwell Banker Res. Brokerage Selistate Ace Realty First Alliance Title

Bret Pachello Scarlett Reynaud Terry Kerwin

Priority Realty Keller Williams Preferred Real Reliant Radon Solutions
® Janice Taylor Simon Horowitz

REALIOR) The Servant Corporation Rubbish Removers, Ltd

Hector Menendez

Coldwell Banker Res. Brokerage Michele Drumbor-Welch samantha Houchin

Christina Donohue Worth Clark Reatty, Inc. The Weather Changers

Highgarden Real Estate AFFILIATES Kristina Fischer

Malin Strong Joel Pavelis US Mortgages

Keller Williams Realty Dtwn. 360 Tour Designs

Laura Douglas Ke;iah Aaljyah

LoKation Real Estate Adliyah Appraisals

Nicole M. Westfall MelanieKing

Properties of Colorado RE Inc (olorado Structural Repair

ASSOCIATION OF REALTORS?®

The Local Electricia

Your Client Can Trus

AREAS OF EXPERTISE

« Electrical Switches, Outlets & Fixtures - Install or Repair - For Home or Business

« Electrical for Home Addition or Remodel - Install

« Electrical Wiring or Panel Upgrade For Home or Business
i HomeAdvisor
« Basement Remodel

« Generator - Install 10%

. In Business Since 2012 — State Licensing
A & B E I e‘c t r I c L LC Electrical Contractor | License #: EC.0100024

Master Electrician | License #: ME.0030214

CALL FOR A QUOTE TODAY! 720-421-5287 | ABelectricpro.com


www.abelectricpro.com

caucation Schedule

Month - Time

Event

Speaker/Instructor

Cost & C.E. Credit

October 24, 2019
9:00am — 12:00pm

REcolorado: Getting Started

Required class for new REcolorado Subscribers

FREE! Register Now!

October 24, 2019
12:30pm — 2:00pm

Lender Roundtable

Additional Details & Registration coming soon!

October 28 & 29, 2019
8:00am — 4:00pm (both days)

SRS: Sellers Representative
Specialist Designation Course

Mickey Sanders, North American Title

12 hours CE provided by the Colorado
Assn. of REALTORS®
EARLY BIRD! $180 before Sept 30

November 5, 2019

Foreclosure Fundamentals

Instructor: Dean Ruybal

equired for all courses.

yw.auroraassociationofrealtors.com

~ for a downloadable registration form.

AURORA ASSOCIATION OF REALTORS®

10:00am — 12:00pm Save the Date!
November 14, 2019 Lunch & Learn with Marcia Waters, Division Director Colorado Real 1 hour CE
11:00am — 1:00pm Marcia Waters Estate Commission FREE! Register Now!
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General Member
Message Points
on Antitrust
Lawsuits

REALTORS® are encouraged to have transparent
conversations with current and prospective clients about the
services they will provide and how they will get paid for those
services. The National Association of REALTORS® developed
the following message points to make sure members are
up to date and knowledgeable about the litigation and
help guide their conversations with current and prospective
clients.

REALTORS® are champions of homeownership, property rights

and the communities they serve.

Every REALTOR® adheres to a strict code of ethics based on
professionalism, consumer protection, and the golden rule.
REALTORS® draw on their unmatched knowledge to help
buyers and sellers navigate one of the most complicated
financial transactions of their lives. And REALTORS® are
engaged neighbors committed to building and enhancing
the communities they serve.

The MLS system and the way commissions are paid create
competitive, efficient markets that benefit home buyers, sellers
and small business.

The MLS system creates a highly efficient residential real
estate market that fosters cooperation between brokers to
the benefit of consumers. Commission structures (including
how the listing broker pays the buyer broker) ensure greater
access for a large community of home buyers who might

AURORA ASSOCIATION OF REALTORS®

otherwise be priced out of the market, which also would limit
options for sellers.

Local, expert brokers play a crucial role in helping buyers and

sellers achieve their goals.

Given the volume of information buyers have to navigate
and the complexity of this transaction, buyer brokers serve
many essential, highly informed roles ranging from scheduling
home tours and inspections to coordinating with lenders
and appraisers to coordinating attorney reviews and closing
documents. Consumers agree: 78 percent of homebuyers
say their broker was an important information source, and
almost 90 percent would recommend their broker to a family
member or friend.

These lawsuits are wrong on the facts, wrong on the economics,

and wrong on the law.

Commissions are negotiable and, in fact, can be negotiated
at any point during the transaction. The MLS and associated
brokerage system create highly competitive markets with
increased transaction volume and superior customer service.
Consumers have many choices of different service and fee
models among many brokers. Over 100 years, the courts have
repeatedly validated this pro-competitive, pro-consumer MLS
system, recognizing it increases the efficiency of the market
and thus serves the best interests of sellers and buyers alike.

OCTOBER 2019 PAGE 10



HOW'’S THE MARKET? | September 2019

CITY OF AURORA

Inventory shows it's still a Seller’s market in Aurora, but don’t think you can overprice a listing and still expectit to sell. Median
days on market is just over 2 weeks, giving Buyers some breathing room with which to make a decision; and the seasonality shift

has begun with fewer new listings hitting the market.
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The Denver market is showing increased days on market, yet this is still a Seller’s market (below 180 days). Buyers are benefitting
by more properties to view and some price reductions. A potential interestrate reduction before the end of the year should spur

on additional buyer activity.
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2019 Centennial
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Voter Guide oo

* == Centennial City Council

Jal __a

REALTOR, v' Ron Phelps (District 1)
PARTY ‘wmmeN www.RonPhelps.com

v" Richard Holt (District 3)
The REALTOR® Party is a powerful www.HoltForCentennial.com

alliance of REALTORS® and o
v Don Sheehan (District 4)

REALTOR® Associations working to _
advance public policies and www.DonForCentennial.com

candidates that build strong
communities, protect property
interests, and promote a vibrant
business environment. Candidates
are interviewed locally by the
Aurora Association of REALTORS®
Government Affairs Committee to
ensure the principles of the
REALTOR® Party are upheld.

Learn more:
https://realtorparty.realtor/

FIND OUT MORE ABOUT VOTING or CHECK YOUR
VOTER REGISTRATION AT: www.GoVoteColorado.com

See reverse for City of Aurora Recommendations
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ANUAL HOLIDAY -
LUNCHEON

Enjoy an amazing holiday feast, door prizes & music by Rangeview
H.S. Choir! Tickets are $37 per person, your donations support the

Gateway Domestic Violence Shelter!
O 0000000000000 00000

DECEMBER HERITAGE EAGLE BEND
11T AM-2PM 23155 E Heritage Pkwy, Aurora CO

day

Fr

The magic of the holidays is here again! Come in the
giving spirit and stop by the Gateway Domestic Violence
Shelter Donation Tree located at Registration!

Register online: http://bit.ly/2019AARHolidayLunch
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Do You Know Who
You Are Calling?

Your phone marketing strategy
could land you in legal trouble.

by Jonathan Waclawski

As a real estate professional, you're constantly looking
to grow your business. While picking up the phone to call
potential clients and solicit new business may seem outdated
in today’s digitized world, the reality is that the telephone
still plays an important role in marketing. In fact, using your
phone to send text messages to potential clients is more
common than ever. But also becoming more popular are
class-action lawsuits alleging violations of the Telephone
Consumer Protection Act.

The TCPA is a federal statute, premised on protecting
residential and personal telephone numbers from
telemarketing and autodialed calls. Two primary restrictions
are at the heart of the law. The first prohibits telemarketing
calls to numbers registered with the national Do Not Call
Registry. The second requires a caller to obtain written
consent before using an autodialer to send telemarketing
text messages or calls, even when the number called is not
on the DNC registry.

Learn how to ensure your phone call marketing plans
comply the TCPA’s do-not-call registry restrictions in
this short video.

In the 17 months after the Federal Communications
Commission’s July 2015 order clarifying TCPA rules, 3,121
lawsuits were filed, targeting U.S. businesses of all kinds,
a 46 percent increase from the 17 months prior to the
clarification. And aggressive plaintiffs’ attorneys are
increasingly focused on real estate in class-action TCPA
litigation. In April, a consumer sued a California brokerage
alleging the brokerage violated the TCPA by making
unsolicited autodialed calls to consumers without their
consent, including to consumers registered on the Do
Not Call list. These lawsuits can be expensive, as the TCPA
provides for statutory damages ranging from $500 to
$1,500 per violation. While plaintiffs more often target
deep-pocketed brokerages, individual agents are not
inherently protected.

AURORA ASSOCIATION OF REALTORS®

How to Avoid Being Sued

Protect yourself by ensuring the numbers you text or call
are not included on the DNC list. Adopt a written policy that
includes these requirements:

« Check your call lists every 30 days against the Do Not Call list
(available at telemarketing.donotcall.gov).

+ Record consumer removal requests, and add removed numbers
to an internal company do-not-call list.

+ Honor do-not-call requests promptly (no later than 30 days
from date of request) and for a minimum of five years.

While many states have elected to use the national Do
Not Call list as their statewide registry, 12 states maintain
separate registries. Therefore, if you make telemarketing
calls or send text messages in Colorado, Florida, Indiana,
Louisiana, Massachusetts, Mississippi, Missouri, Oklahoma,
Pennsylvania, Tennessee, Texas, or Wyoming, make certain
you are aware of any state-specific do-not-call restrictions,
and scrub call lists against the state lists in addition to the
national registry.

Next, before texting or calling people with marketing
messages, get their written consent. Consent is best achieved
through a written agreement that is signed by the consumer
(an electronic signature is sufficient). The agreement should
include the consumer’s phone number and state that the
consumer authorizes you to place telemarketing calls to the
consumer. It should also disclose that the consumer is not
required to sign the agreement as a condition of purchasing
any property, goods, or services.

Practically speaking, this consent can be incorporated
into existing methods of acquiring potential client contact
information, such as open house sign-in sheets. But you must
let consumers revoke their consent and opt out of receiving
future texts or calls.

Review your telemarketing text and call methods to ensure
you're in full compliance with the TCPA. It's never too late to
protect yourself and your business against the growing threat
of costly litigation.

OCTOBER 2019 PAGE 14


https://www.nar.realtor/legal/complying-with-federal-regulations/do-not-call-registry/the-telephone-consumer-protection-act
https://www.nar.realtor/window-to-the-law/comply-with-the-do-not-call-registry
telemarketing.donotcall.gov

Cares about your
clients as much as
you do

From the first title search to the long-term protection of your
client’s property, North American Title Company offers the
expertise, responsive customer service and financial strength
to facilitate the path to homeownership.

bring your transactions to a successful

I Contact us today to learn how we can
and on-time closing.

>

CLICK HERETO LEARN THE
WAYS WE CARE FOR YOU AND
YOUR CLIENTS

©2018 North American Title Group and
its subsidiaries. All Rights Reserved.
| C017-11745 R 08.22.18

Tech trends. Tech topics.

Tech Talk for 2019

Become a more tech-savvy professional in 2019.

\’ To stay on top of business, you have to stay on top of
trends in technology. What are the latest apps? Is a

/ colleague tapping into a program that could benefit
/ your business? Do you have some great info to share?
/ Network with your colleagues as you stay on top of the

J;" |atest trends, tricks and tips that can keep your business
/ technologically sound at AAR's monthly Tech Talk. Bring a
brown bag lunch.

/ AAR’s Tech Talk

Wednesday, November 6, Noon — 1 p.m.
AAR Conference Center



https://www.nat.com/Find-an-Office/Colorado/Denver-Boulder.aspx

Affiliate Roster

The Aurora Association of REALTORS® is proud to feature its Affiliate Members

Reference these pages often and support the Affiliate members who support you.

Ava Aabak—Aabak Home Inspections

Ann Bagwell-BOK Financial Mortgage

Jayne Bail—Platte River Mortgage and Inve
Desiree Banka—New Home Title, LLC

Galina Bankina—Allstate Agency

Mike Barnhill-National Property Inspections
Ann Bartels—A Cleaner Carpet/Flood Masters of Colorado
Alex Beardsley—First Bank

Savannah Becerril-Quality Building Inspections
Michael Bedford—Castle Peak Mortgage

Randy Berg—The Randy Berg Agency

(Cynthia Bethurum—Quality Fireplace Solutions
Emmanuel Bible—American Family Insurance
Debbie Blanc—Precision Transaction Management Corp
Cindy Bonick—Equity Title of Colorado

Don Booher—Colorado Escrow &Title

Rae Boyce—Integrity Building Solutions

Stacey Branch—Healthmarkets

Marissa Brennan—First American Title

Paula Budd—RE/MAX Alliance Relocation Division
Tim Burns—Home Team Inspection Service

Jodi Lyne Burkett—Redesign by Lyn

(assandra Byrns—Heritage Title Company
Bonfilice Calderon—Bonfy's Cleaning

James Carey—P(CM Heating

Christopher Carter—Structurecheck, LLC

Sean Choi—First Bank of Aurora

Justin Clark—Ent Credit Union

Scott Clarke—Metrolink Mortgage

Hector Cornejo—HMC Painting LLC

Geary Diltz—Master Odor Removal

John Dingess—Hamre, Rodrigues, Ostrander & Dingess, P.C.

Connor Dolan—My Way Mobile Storage of Denver
Tony Dorris—Mesa Moving & Storage

Andrew Dort—Bespoke Gifts

Erynn Dostaler—Arizona Tile LLC - Moving Makeover
Kandice Dougherty—Kandice Lee Designs

Mike Dyer—Blackstone Home Inspections

Ashley Eugene—Curly Girl Cleaning LLC

AURORA ASSOCIATION OF REALTORS®

Doug Fast—Quality Building Inspections

(lay Fell-Fidelity National Title

Tim Flores—CoPro Home Inspection

Becky Fraser—After Hours Garage Door

Tish Gaddy—Heritage Title Company

Oscar E. Galloway—Able Financial Residential Lending
Drew Giffin—Aurora Federal Credit Union

Thomas Gould—WIN Home Inspection

Jerri Grable Mullis—M. Mullis Collectibles

Luanna Graham—Finance of America Mortgage

Tom Gross—Assurance Mortgage Corporation

Angela Grunst—Roof Brokers, Inc.

Deborah Gustafson—Navy Federal Credit Union

Fathi Hanish—Century Communities Southshore
Whitney Harris—Lokal Homes

Glen Hendricks—Capital Credit Service, LLC

Bert Hermelink—Strategic Advantage Finanical
Matthew Hiltner—Nationwide Home Loans Inc.

Simon Horowitz—Rubbish Removers, Ltd

Samantha Houchin—The Weather Changers, Heating & Air Conditioning
Theresa Huffman—Trade Pro Colorado

John Humiston—RMR (Radon Mitigation of the Rockies)
Karen Hyman—2-10 Home Buyers Warranty

Ronald Jett—Wanderful Carpet Care

Michael Juliano—Farmers Insurance

Brendon Jump—Colorado Discount Heating & Cooling
Alexander Kaminskiy—Copper Creek Construction
Ashley Karros—Core Contractors Roofing Systems

Ray Kauffman—C/T Home Services =
M. Jim Kdeen—Buisness Journals Corp i
Terry Kerwin—Reliant Radon Solutions

Justin Key—Service Network Plumbing & Heating, Inc.
Sidney King—My Denver Mortgage Company

Robert Knepshield—RBS&K Home & Building Inspectors
Justyn Larry—Strong Financial Group

Elfriede Leicht—CO Housing & Finance Authority

Hank Leines—First Western Trust Mortgage

David Leonard—Universal Lending Corporation
Carrie Levy—Exodus Moving & Storage, Inc.
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All efforts have been made to ensure the accuracy of the information on the Affiliate Roster. Errors or omissions are unintentional. To report an inaccuracy, please contact kelsey@aaor.org.

Deniece Loucks—Heritage Title Co.

Michael Lucero—Colorado Escrow & Title

Stephanie Martychenko—Sweet Green Photography
Benjamin Martin—Alliance Mortgage Group

Andrew Marquez—READY2SHOW

Annette Mastin—Fairway Independent Mortgage Corp.
Antonio "Tony" Mayorga—A&B Electric

Hank McClellan—JDog Junk Removal & Hauling
Michael Merit—Liberty Tax Service

Amelia Meza—Heritage Title Company

Scott Miller—Miller Plumbing and Heating Inc.

Robert Moses—Maximus Roofing LLC

Matt Mullins—The Woods Insurance Group, Allstate Agency
Jay Munoz—Professional Custom Painting, LLC

Mike Nekoorad—Colorado Financial Advisors

Katherine Nickerson—American Advisors Group

Raquel Ojeda—Intertech Environmental Inc.

Jessica Olsen—City of Aurora

Madeline "Maddi" Ossello—SHOW

Daniel Pearsall—Artistic Aerial Productions LLC

Dave Peterson—TCF Home Loans

Donald Peterson—Donald Peterson - Attorney - At - Law
Steve Pisano—Vacant Interiors, Inc.

Louis Plaven—LP Notary Services LLC

Ross Pounders—Bank of England Mortgage

Josh Prestidge —TCF Home Loans

Yanina Rabinkova—Fun Gift Boxes

Terry Remigio—Universal Lending Corporation

Susan Rivas—Blue Ribbon Home Warranty, Inc

AURORA ASSOCIATION

Beverly Robinson—Maid Simple of Aurora, LLC
John Romero—Synago Commercial Capital

Bryan Rose—Rose Inspections Co.

Mickey Sanders—North American Title Co

Priscilla Sandoval-Home Mortgage Alliance LLC
Deborah Seeber—Universal Lending Corporation
Kyle Seth—JetClosing

Tim Simon-Sewer View, LLC

(raig Smith—S and S Inspections

Robb Stenman—Point & Click Staging

Bailey Templeman—National Property Inspections
(assandra Thacker—New Way Marketing

Shelly Thoman—Carpet Connection

Gary Thomas—Legal Shield & Identity Theft Shield
Faith Trossbach—Carpet Connection

Natalya Tsubarkova—American Pacific Mortgage
Chris Tyrrell-Chris Garage Doors

Ryan Urbach—American Pacific Mortgage

Arlen Van Alstyne—Spectrum Improvements Inc.
Jeff Watson—A Better Sewer Inspection

David Williams—Trusted American Mortgage
Shawn Williams—Iron Phoenix Inspections
Paulette Wisch—Universal Lending Corporation
Rich Workman—Pinnacle Design & Marketing, Inc.
Alex Yakubovich—HM Brown and Asso.
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